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Curriculum Planning for the Graduate of Mass Communication

Fu Jen Catholic University (part-time student)
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The foundation courses are aimed
at providing basic knowledge in
the field of communication and
cultivating research concept and
capacity as a basis for further
exploring individual topics.
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Introduction to Graduate School

( Required courses before 2023-
2024 )
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Mass Communication Theories

( Required courses )
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Research Methods in Communication
( Required courses )
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These courses are aimed at
exploring issues surrounding
advertising, marketing and public
relations, with practical case
studies as well as introductions to
the theories to improve the ability
to apply one's expertise in the field
in the future.
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Seminar in Public Relations and
Crisis Communication
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Psychology of Advertisement
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Political Communication and New
Media
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The Political Economy of
Communication
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These courses are aimed at
exploring current political
discourses and contemporary
democratic developments, and
providing an overview of current
political media applications for an
enhanced understanding of the
field of political communication.
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Public Opinion & Marketing
Survey and Big Data Analysis
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and Media Industry
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These courses are aimed at
exploring current developments in
communication technology and
their socio-cultural impacts, as
well as the various interconnected
aspects and elements of the media
industry, in order to provide an
overall understanding of the
contemporary media environment.
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Study of Film and Life Narrative
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Melticulturalism and film-theory
and practice
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Media Cultural Studies
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Transcultural Cinema
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Case study of creative industries
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News Curation
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Message Design and Presentation
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Research on Media Writing




